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SYNOPSIS 
(Not for Publication) 


As a stagecoach bound for Cheyenne, Wyoming, is about to leave the small town of Dry- 
fork, a troop of cavalry rides up. Their leader tells the driver (SLIM PICKENS) that they 
will accompany the stagecoach part of the way to protect the passengers from Indian war 
parties, 

The marshal of Dryfork, Curly (VAN HEFLIN), is riding as a guard on the stagecoach be- 
cause he is anxious to capture an escaped criminal, the Ringo Kid (ALEX CORD), who he thinks 
is headed for Cheyenne. The passengers on the coach include two undesirables who are being 
evicted from Dryfork. One is Doc Boone (BING CROSBY), an alcoholic doctor. The other is 
Dallas (ANN-MARGRET), a dance-hall girl who had precipitated a saloon brawl. Also in the 
coach are Peacock (RED BUTTONS), a liquor salesman, and Gatewood (BOB CUMMINGS), a bank clerk 
who is running away with funds embezzled from his father-in-law's bank. Completing the ros- 
ter of passengers are Mrs, Mallory (STEFANIE POWERS) who is about to give birth and a pro- 
fessional gambler named Hatfield (MICHAEL CONNORS) who seems to be strangely solicitous of 
Mrs. Mallory's welfare. 

As the stagecoach goes along its way, it is stopped by the Ringo Kid, Curly captures 
Ringo, and he joins the passengers in the coach. The cavalry troop can no longer stay to 
protect them and departs on its own business, leaving the stagecoach at the mercy of the 
Indians. 

The stagecoach manages to get to the next relay station, where Mrs. Mallory is suddenly 
stricken with labor pains. The passengers are forced to stay at the primitive station and 
await the birth of the baby. Dallas who has been acting cynical and bitter about her eviction 
from Dryfork is pressed into service as a midwife and assistant to Doc Boone, Ringo develops 
a genuine liking for Dallas and tells her he would take her away from the sordid life she has 
known. But Ringo has sworn to kill the man who had sent him to jail and he will stop at noth- 
ing until he can get to Cheyenne to do so. Dallas tries to convince Ringo to run away with 
her, but he is adamant, 

The stagecoach continues on its route after Mrs, Mallory's baby is born, but is haunted 
by the shadow of an Indian war party. Finally the Indians attack, and the men on the coach 
defend themselves bravely. 

Hatfield is mortally wounded, and his dying wish is that Mrs. Mallory tell his family 
that he died honorably. The others manage to get to Cheyenne, where Curly again places Ringo 
under arrest. But Ringo gets loose and goes after Luke Plummer (KEENAN WYNN) and his sons 
who were responsible for his imprisonment. Ringo kills all three Plummers and Curly, realiz- 
ing his innocence, tells Dallas and Ringo to ride away quickly and start: a new life together. 

(Running time: 114 minutes) 


WITH STELLAR CAST "STAGECOACH" COMES 


TO SCREEN IN CINEMASCOPE AND COLOR 


With a cast that is truly all-star and in CinemaScope and De Luxe color, 
Martin Rackin's production of "Stagecoach" for 20th Century-Fox comes to the ..... 
Theatre On ,..2ft Filmed high in Colorado's Rocky Mountains in a setting never 
before used for a motion picture, "Stagecoach" stars Ann-Margret, Red Buttons, 
Michael Connors, Alex Cord, Bing Crosby, Bob Cummings, Van Heflin, Slim Pickens, 
Stefanie Powers and Keenan Wynn. 

Directed by Gordon Douglas, the picture mirrors a dramatic episode in the 
American West around 1870, with an authentic stagecoach -- which played such an 
important role in the development of that territory -- sharing stellar honors with 
the ten stars. Joseph Landon wrote the screenplay which he based on a screenplay 
by Dudley Nichols from a story by Ernest Haycox. 

The story delineates the reactions of a wide spectrum of characters under 
the exterior pressures of Indian attack and the interior ones developing among 
themselves. In its telling, tragedy is relieved by humor; the unpredictable 
response by the expected; suspense by action, as the fates propel the group into 
a brutal crucible. 

Norman Rockwell, America's most famous illustrator, was commissioned by 
producer Rackin to create thematic material for advertising and exploiting 
"Stagecoach" and, as a lark, accepted a small part in the picture. He is one of 


the townsmen gambling with Michael Connors in the film's second sequence. 


"STAGECOACH" SET TO OPEN 


Martin Rackin's production of "Stagecoach" has been set to open 
oo ee ee Le ae BECR iwc Theatre. Filmed in CinemaScope and De Luxe 
color in the Rocky Mountains of Colorado, the classic Western has a cast 
headed by Ann-Margret, Red Buttons, Michael Connors, Alex Cord, Bing 
Crosby, Bob Cummings, Van Heflin, Slim Pickens, Stefanie Powers and Keenan 
Wynn, 

Gordon Douglas directed the 20th Century-Fox release. Joseph 
Landon wrote the screenplay which he based on a screenplay by Dudley Nichols 
from a short story by Ernest Haycox. Jerry Goldsmith composed the musical 
score for the picture which was photographed by William Clothier. 

Three of the stars of "Stagecoach" -- Red Buttons, Bing Crosby 


and Van Heflin -- are winners of Academy Awards for past performances. 


BING CROSBY IMPRESSES 


CAST OF "STAGECOACH" 


The entire cast and crew of "Stagecoach" became as greatly impressed with Bing Crosby 

as a father and family man as they were with him as an actor. 

For half of the recent location filming of the classic Western near Boulder, Colorado, 

Bing had his seven-year-old son,Harry, with him. And for the other half he had his five-year- 

old daughter, Mary Frances, 

"Stagecoach" is set to open......... OP Ee oes ees Theatre, 
The famous singer, who does not even hum a note in "Stagecoach," took one of the children 
with him every day to the movie set in the Rockies. His devotion to the kids was obvious. 

He had young Harry decked out in a flashy cowboy outfit complete with a potent-sounding pop-gun. 
Crosby is much quicker to talk about his wife than to discuss himself or his career. 
"Nearly everybody thought it was a publicity gag when Kathy took up nursing," he said, 

"Even the nursing superintendent at the hospital thought so, She was pretty rough on Kathy 

at first. But after two years, the woman decided Kathy was serious about her work, and they 

got to be good friends." 

Bing also talked proudly about Kathy's tireless efforts in health and education activities 
in the small Mexican town of Las Cruces near which the Crosbys have a home, 
Finally getting around to himself and his role in "Stagecoach," Crosby said: "This is 

an easy role (the alcoholic frontier doctor). He's more of a convivial drunk. He drinks be- 

cause he likes the taste of it. I took the dramatic role because it sounded good to me. 

That's the only kind of part I take now," 

Starring with Crosby in the Martin Rackin production for 20th Century-Fox release are 

Ann-Margret, Red Buttons, Michael Connors, Alex Cord, Bob Cummings, Van Heflin, Slim Pickens, 

Stefanie Powers and Keenan Wynn. The classic Western was filmed in CinemaScope and De Luxe 


color. 


ANN-MARGRET ENJOYS PLAYING 


NAUGHTY WOMEN IN PICTURES 


Ann-Margret, one of Sweden's gifts to the American screen, admitted on the set while 
filming "Stagecoach" that she enjoys playing a naughty woman because there is no such thing 
as a completely good woman, The CinemaScope, De Luxe color Western will open on........... 
BC ONG Theatre starring Ann-Margret with Red Buttons, Michael Connors, Alex Cord, 
Bing Crosby, Bob Cummings, Van Heflin, Slim Pickens, Stefanie Powers and Keenan Wynn. 

"There once was a popular song titled ‘There's a Little Bit of Bad in Every Good Little 
Girl,''" said Ann-Margret. "This could be reversed and be just as true, It would particularly 
apply to the character I portray in 'Stagecoach' -- a part-time prostitute who becomes re- 
generated through the love and faith of a man," 

Although the green-eyed beauty also played a gal of loose morals in "The Cincinnati Kid," 
she doesn't fear it will get her in a bad-girl casting cycle. She proves her versatility in 
two other films, "Once a Thief," in which she is a devoted wife and "Made in Paris," a 
thoroughly nice, typical American girl. 

Ann-Margret obviously will get more naughty-but-nice roles. Despite her off-stage per- 
sonality of the girl-next-door, when she appears on the screen she is torrid, tantalizing 
and tempestuous, It was a combination of these qualities that exploded on the television 
screens of the world during her singing performance at the Academy Awards show three years 
ago. She promptly zoomed from comparative obscurity to movie stardom, 

In spite of her aforementioned off-stage personality, Ann-Margret's choice of clothes 
suggests that beneath it all there is less conventionality and more flamboyancy. 

One creation with which she shook up the natives of Boulder, Colorado, while on location 
with "Stagecoach" consisted of a hot orange shift with deeply plunging neckline and ending 
with a double row of ruffles well above the knees. Along with this were matching suede shoes 
with pink bows, a topaz brooch, large gold hoop earrings, a large ring and a dainty gold 
anklet with a tiny flower dangling from it. The flower, a real diamond surrounded by seed 
pearls. 

For her role in "Stagecoach," a Martin Rackin production for 20th Century-Fox release, 
Ann-Margret admits that she has been having a bit of trouble. 

"It's just that I never knew any prostitutes," she explained, "and so I don't know what 


they're really like." 
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ALEX CORD PLAYS ROLE THAT 


BROUGHT FAME TO JOHN WAYNE 


In 1939, John Wayne, a one-time movie propman saddlesore from nearly 10 years in cheap 
western pictures, was cast as the "Ringo Kid" in "Stagecoach.'"' The producer wanted a bigger 
'name'' and Wayne received only tenth billing on the screen, but the picture was acclaimed a 
landmark in its genre and launched John Wayne into one of the most successful careers in film 
annals. 

In 1965, Alex Cord, former rodeo performer with a theatrical background considerably 
different from Wayne's, was signed to play the "Ringo Kid" in Martin Rackin Productions' new 
version of "Stagecoach" for 20th Century-Fox release. 

Does history repeat? 

Moviegoers will be able to judge starting ....... .. when "Stagecoach," in CinemaScope 
and De. Luxe color opens at the. ........ Theatre. 

The "Ringo" character is that of a cowboy, deadly with a gun, who plays out a romantic 
idyll with a prostitute -- played in the new version by Ann-Margret. Wayne played the part 
with a powerful simplicity seen frequently later on in his work. 

Cord, although six feet tall, is whiplash thin and is an infinitely more intense per- 
sonality than Wayne. The script was tailored to his style, for, unlike Wayne, Cord was very 
much the choice of producer Rackin. 

"Stagecoach" has been up-dated for today's more sophisticated audiences by Rackin and 
writer Joseph Landon, and some of the action was changed because widespread imitation of the 
original has made today's cliches out of that which was fresh and unusual in 1933. 

With his rodeo background, Cord, as Wayne before him, does his own riding and stunts. 
However, the new "Ringo" has had much more varied theatrical background, having trained at 
New York's Actors' Studio, the Shakespeare Academy at Stratford, Conn., and having played the 
Bard, Tennessee Williams and other high octane drama. 

Cord is a star of the London stage where he played opposite the redoubtable Shioban 
McKenna in 'Play with a Tiger" and starred in "The Rose Tattoo."' He has also done a number 
of major television shows, but his film experience has been limited to the role of a narcotics 
addict in "Synanon," 

In addition to Cord and Ann-Margret, other stars of "Stagecoach" include Red Buttons, 
Michael Connors, Bing Crosby, Bob Cummings, Van Heflin, Slim Pickens, Stefanie Powers and 


Keenan Wynn. 


BRIEFS 

Martin Rackin's production of "Stagecoach," which opens ........ at the ...... 
Theatre, was shot in a 30,000-acre spread ten to twelve thousand feet up in the Rocky 
Mountains outside Boulder, Colorado. The site was chosen because of its scenic beauty 
and because it had never before served as a motion picture setting. Starring against 
this natural backdrop, in CinemaScope and De Luxe color, are Ann-Margret, Red Buttons, 
Michael Connors, Alex Cord, Bing Crosby, Bob Cummings, Van Heflin, Slim Pickens, 
Stefanie Powers and Keenan Wynn. 


KKK KK KR RK RE 


The production of "Stagecoach," the Martin Rackin production for 20th Century-Fox, 
ran into the wettest summer weather ever recorded in that section of Colorado where it 
was filmed. However, one result was that the wildflowers and verdure were of a beauty 
beyond belief, as can be seen in the CinemaScope, De Luxe color picture. "I have never 
seen the flowers so magnificent,'' one local resident commented to producer Rackin, 
"Yeah," he said, casting a slightly jaundiced eye at the abounding blooms, "and I'm pay- 
ing for every one of them,'"' He was thinking of the eleven days lost in the shooting at 
an estimated cost of $300,000. 


KRKREERE KR KR RE 


Jerry Goldsmith composed the musical score for "Stagecoach," the CinemaScope, 
De Luxe color production of Martin Rackin which 20th Century-Fox is releasing. He has 
recently scored such major productions as 'Von Ryan's Express," '"Morituri," the prologue 
for "The Agony and the Ecstasy," "Lilies of the Field" and "The Prize." "Stagecoach" 
has an impressive cast headed by Ann-Margret, Red Buttons, Michael Connors, Alex Cord, 


Bing Crosby, Bob Cummings, Van Heflin, Slim Pickens, Stefanie Powers and Keenan Wynn. 
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On top, Slim Pickens, Van Heflin, Alex Cord. Inside ,Ann- 
Margret, Stefanie Pickens, Standing, Bing Crosby, Red But- 
tons, Keenan Wynn, Bob Cummings, Michael Connors. MAT 3A 


Ann-Margret MAT 1B 


Alex Cord and Ann-Margret MAT 2B 


Alex Cord MAT 1A 


Bing Crosby and Red Buttons MAT 2A 


STAGECOACH is a natural for merchandising and promotion and lends itself in many ways 


to "Showmanship." 


film. 


As you can see on the following pages, there is a lot going for this 


With the Norman Rockwell art tying in all of the many and varied promotions and 
advertising, we have a very powerful campaign. Added to it can be your local promotions 
and tie-ins. 


Here is a "Check List" of materials available and possibilities for exploitation: 


LOBBIES and POSTERS 


Giant Standee Gallery of Rockwell Paintings 


24 sheet 


6 sheet 


3 sheet 


1 sheet 


MUSICAL RECORDINGS 


(Order from 20th Century-Fox) 


30 x 40 ____ Window Card 

40 x 60 ke © ae © Cee Of 8) 
_as W2Rches __ 8 x 10 B/W stills 

Insert Card Color stills (set of 12) 


(Order from NSS) 


Soundtrack LP album on Mainstream label 


Single "Stagecoach to Cheye~ne'' vocal by Wayne Newton on Capitol label. 


PUBLICATIONS 


FAWCETT GOLD MEDAL BOOKS paperback 


TRAILERS and SHORTS 


RADIO 


SATURDAY EVENING POST April 9 special issue 


Theatrical Trailer (Order from NSS) 


Teaser Trailer in Color (Order from NSS) 


35mm and 16mm color short, 'Wagon Wheels" for theatre or TV (Order from Fox Branch) 


and TELEVISION 


Order from NSS 


ACCESSORIES 


OTHER 


Three-piece streamer 


Sectional Valance Usher badges 


(Order from NSS) 


EXPLOITATION POSSIBILITIES 


Winchester Tie-in 


TWA World Tour 


Wagon Master Model Stagecoach 


Hat Corporation of America 
Cole-of-California Fashions 


Levi Strauss "Stagecoach Shirt" 


EXPLOITATION 


If ever there was a vehicle for showmanship and ballyhoo, 
STAGECOACH is that film. 


One example is a promotion developed by a group of exhibitors 
who were inspired at one of producer Martin Rackin's "Stagecoach Re- 
vival Meetings." Starting from the fact that the week of June 5-11 is 
"Sun Fun Week” in the resort around Myrtle Beach, South Carolina, a 
group of exhibitors in North and South Carolina decided to have a 
stagecoach tour beginning in Asheville, North Carolina, on June 7 and 
ending at Myrtle Beach on June 10, the day of a parade and the opening 
day of the premiere engagement of STAGECOACH. The Governor of North 
Carolina will officially start the trip and the Mayors of each of the 
ten cities along the route will meet the stagecoach in front of the 
theatre or the City Hall. Finally the governor of South Carolina will 
meet the stagecoach when it arrives in Myrtle Beach. Extensive coverage 
is planned in newspapers, on radio and on television in each of the 
towns visited. And as part of the promotion, tie-ins are planned with 
such cooperating companies as Winchester rifles, fashions and others 
as listed on the following pages. 


This is illustrative of the possibilities inherent in the 
picture and can very well suggest variations that you might ac- 
complish in your area, 


“STAGECOACH SEARCH" 


However you decide to make this film an event, one thing is 
certain, you can get plenty of mileage from a search for a stagecoach. 


The Concord stage was built in the east and used across the 
country. Many are still around in private possession and in commercial 


use. But don't do the searching yourself -- publicity is your objective 
and your local newspaper, radio or television station should be interested 
in sponsoring the search. It's a valid, historical angle that will make 


great copy or programming matter and that's the way it can be sold. 
Tie-in your local merchants, many of whom are dealers for our merchandis- 
ing partners -- Winchester, Levi-Strauss, Hat Corp. of America, Cole of 
California, Wagon Master, etc. These people are your prize and co- 
promotion sources; they await the opportunity to "climb aboard our 
STAGECOACH" -- so start the search now! 


Make your engagement a "STAGECOACH" Premiere -- by recruiting 
Support of your local merchandisers and civic groups. You can either 
create a local celebration or take advantage of an existing annual event 
and harness it to your playdate. Summer time is "Celebration Time™ -- 
parades...queen contests...band competitions...street dances...old 
timer's day...rodeos...pioneer's day. These local events are always 
looking for added excitement and the premiere of STAGECOACH can do just 
that, 


Your YMCA's and Boy Scout organizations sponsor Indian troops 
who have full costumes, perform Indian dances and are well versed in 
Indian folkways. Locate these troops in your area and invite them to 
participate in all promotions. Used alone, they will provide the perfect 
"color" for your events. When used in conjunction with your stagecoach, 
you'll have the perfect ballyhoo for your playdate. 


20th-FOX, WINCHESTER RIFLES SET 
PROMOTION FOR "STAGECOACH" 


20th Century-Fox and the Winchester-Western Division, Olin 
Mathieson Chemical Corporation, have combined talents in an extensive 
promotion based on the Martin Rackin production of STAGECOACH. Utiliz- 
ing the Norman Rockwell paintings commissioned by 20th-Fox, Winchester- 
Western has made STAGECOACH the theme of its $2,500,000 Centennial year 
advertising and promotional campaign. 


Winchester is distributing millions of consumer catalogues featur- 
ing Rockwell's painting of the stagecoach attack as its front and back 
covers. The company is offering coupons for reproductions--suitable for 
framing--of the same scene through its 44,000 firearms outlets. 


The Rockwell paintings have been incorporated into special Win- 
chester display kits for dealer's showrooms. The kits will consist of 
large photo blow-ups and counter cards of the STAGECOACH painting and a 
series of counter cards of Rockwell's portraits of the stars of the movie. 


While 20th-Fox will use Winchester rifles and display materials in 
thousands of window and lobby displays throughout the country, Winchester 
will tie in the STAGECOACH theme throughout its centennial year in its 
special sales and promotions. 


The following pages list the names and addresses of the Winchester 
field organization. Contact the representative near you for his ideas 
and give him yours. Together, you can take advantage of local opportuni- 
ties in conjunction with all Winchester dealers in the area - 


- Contact your local gun clubs for sharpshooting demonstrations, 
contests, and participation in all events and promotions. 

- Set up lobby and window displays utilizing Winchester materials 
and film accessories. 

- Discuss the possibilities of rifle presentations to noted digni- 
taries and have your opening proclaimed "Stagecoach Day." 


COLE-OF-CALIFORNIA PROMOTION 


Cole-of-—California, a leading women's wear organization, has de- 
signed and will market a complete line of STAGECOACH sportswear. They 
are backing it with an impressive advertising campaign in which the photos 
in the ads were shot on the set of STAGECOACH. In addition, Cole is spon- 
soring a series of STAGECOACH fashion shows throughout the country. 


Leading department stores across the country will prominently 
feature Cole-of-California's "Stagecoach Fashions." 


—~ Contact them immediately for coordination of their window displays 
with your playdate. 

- Furnish them with your theatre accessories, stills, western props, 
etc, 

- Tie them in with all events planned in connection with your playdate. 

- Discuss the possibilities of having them furnish usherettes with 
the Cole Clothes, either gratis or at cost, and credit them at the 
theatre. 

- "Stagecoach" may very well be the first western film with oppor- 
tunities for a bona-fide fashion show. Plan it together and 
discuss co-op ads for newspaper, radio and television. 


HAT CORPORATION OF AMERICA TIE-IN 


The Hat Corporation of America which represents three of the 
major hat companies in the United States -- Knox, Dobbs and 
Cavanaugh -- is developing a promotion with some of the male stars 
of STAGECOACH, including Bing Crosby, Bob Cummings, Van Heflin and 
Red Buttons. There will be a national promotion with ads for Knox 
Hats in leading magazines. Also available will be point-of-sale 
material, such as window displays. 


LEVI STRAUSS PROMOTION 


The manufacturer of the famous Levi dungarees has designed 
and will market a special "STAGECOACH SHIRT." They are doing a 
promotion which is merchandised in depth with big budget newspaper 
advertising, store displays and special rodeo presentation events. 
Contact your local dealer for promotional tie-ins. 


Both Levi-Strauss and Hat Corp. of America give you entre 
into men's store windows and promotions. These can be complemented 
with many other items in men's wear and the addition of Winchester 
displays, saddles, etc., will compete an eye-catching "Stagecoach" 
window. 


WAGON MASTER 
MODEL STAGECOACH 


The Craft Master Company has put out a model Stagecoach Kit 
which is sold in hobby shops throughout the country. Each shop 
represents a potential window featuring stills, posters from-the 
film and theatre credits. Secure those windows now in time for 
your playdate. 


PAPERBACK TIE-IN 


The desperate ride through © 
desperate country of an “ek 
Overland Stage with nine 
Star-crossed souls aboard 


- One of the: greatest 
BB al aes ba all Ite 


ANN-MARGRET ALEX CORD 
the dance the outlaw 
hall girl 


VAN HEFLIN STEFANIE POWERS KEENAN WYNN RED BUTTONS 
the Marshal the iady as Luke the whiskey 
from back East Plummer drummer 


SLIM PICKENS BOB CUMMINGS MICHAEL CONNORS 
the driver the banker the gambier 


BING CROSBY 
the drunkard 


SEE THE 20th CENTURY-FOX MOTION PICTURE 


A Martin Rackin Production 


. STAGECOACH 


ANN. MARGRET - RED BUTTONS + MICHAEL CONNORS - ALEX CORD 
BING CROSBY - BOB CUMMINGS - VAN HEFLIN + SLIM PICKENS 
STEFANIE POWERS + KEENAN WYNN = Produced by MARTIN RACKIN 
Directed by GORDON DOUGLAS » Screenplay by JOSEPH LANDON 
Sased on a Screenplay by DUDLEY NICHOLS 
From a Story by ERNEST HAYCOK 


sddaiy "“M HEqoy ee ean 


FAWCETT WORLD LIBRARY 


yoog jepay prey 
Jyeomey y 


By special arrangement with the estate of the late Ernest Haycox, 
a novelization of the script of Martin Rackin's STAGECOACH, written by 
Robert W. Krepps and published by Fawcett Gold Medal Books, will be dis- 
tributed in conjunction with the release of the picture. 


The screenplay of the 20th Century-Fox release was written by 
Joseph Landon from a script by Dudley Nichols based on the Haycox story, 
"Stage to Lordsburg." The Haycox story originally ran in Collier's 
Magazine in 1937. 


Contact the distributors for Fawcett Gold Medal paperbacks for 
a coordinated campaign based on the book. 


- Present copies to newspaper, radio and TV people. 


- Set up window displays in top-traffic book shops utilizing 
the Norman Rockwell reproductions and western props. 


MUSIC 


$/6077 STEREO 


£E09°S 


re 


; ° 
-Mainstream___ 
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MARTIN RACKIN - GORDON BOUGLAS - JOSEPH sini WiscmaScone-Colcr by Delaxe 


The Jerry Goldsmith score is featured in a Mainstream LP Album 
using the Norman Rockwell Art for complete identification with the picture. 


In addition to the above, Wayne Newton, the nation's fastest ris- 


ing young singing star, has recorded for Capitol Records the song he sings 
on the film soundtrack, "Stagecoach to Cheyenne." 


These two music tie-ins are the keys to plenty of air-play and 
window displays. Get in touch with the following distributors and plan 
your music campaign together. 


- Set up screenings for disc jockeys, program and promotion 
directors, librarians, television contacts, record shop 
dealers, etc. 

- See that both records are serviced to broadcasters. 

- When buying radio time, make an added effort to have the station 
schedule our music immediately after every spot announcement 
with appropriate credits to the picture, 

- The stereo sections of department stores frequently feature 
continuous music as a means of demonstrating phonographs. 
Provide them with sample records to be used for that purpose 
and make up a large banner or sign saying, "The music you hear 
is from the motion picture, 'STAGECOACH!, now playing at the 

Theatre." 

- Provide plenty of stills and accessories for window displays 

in all high-traffic record shops. 


GIANT STANDEE - 11% x 5 feet 
A GALLERY OF ROCKWELL PAINTINGS 
IN FULL COLOR -- LIGHTED 


Using the artwork of famed Norman Rockwell which features the ten stars 
and the Stagecoach in the climactic episode of the dramatic picture, 

20th Century-Fox has designed a mammoth display piece which you can use 
in your lobby to attract the public in advance of your playdate. [In full 
color and lighted, this display can be a most effective promotional piece. 


ORDER -- $35.00 each -- FROM: 


AD-PUB DEPT, 
20th Century-Fox 
444 West 56th St. 

New York, N.Y. 10019 


* * * 


RADIO and TELEVISION 


An expanded program of radio promotions has been worked out to reach this 
vast audience. Available are a number of spot announcements which will 
effectively aid your campaign: 


a) Three 60-second star spots, featuring (1) Ann-Margret, (2) Van Heflin 
and (3) Bing Crosby 

b) Five 20-second star spots, featuring the three stars above plus 
Michael Connors and Slim Pickens 

c) Three 30-second spots 

dad) Two 20-second spots 


ORDER FROM: NSS 


* * * 


For television, there are available a 60-second and a 20-second spot. 


ORDER FROM: NSS 
ey 


STAR INTERVIEWS ON RADIO 


Dick Strout, famous for his appealing interviews with motion pic- 
ture stars, has recorded interviews with Ann-Margret, Red Buttons, Michael 
Connors, Alex Cord, Van Heflin, Keenan Wynn and a featurette with Bing 
Crosby for his syndicated radio program called "Hollywood Profiles." 
Contact your local radio station regarding this program. Strout's office 
is coordinating the play of the interviews in each city as the picture 
opens. If the program is not being broadcast locally, order your own re- 
corded interviews and featurette in OPEN-END form for local planting. They 
will be sent to you with script, timing and cues so that a local radio 
personality can participate. 


ORDER FREE from: DICK STROUT, INC, 
P.0, BOx ia 
Beverly Hills, Calif. 


NOTE: The advertising mats, as well as all illustrative materials 
for STAGECOACH, are based on the Norman Rockwell paintings which 
20th Century-Fox commissioned from the celebrated artist. These 
paintings consist of 10 individual portraits of the stars of the 


picture -- Ann-Margret, Red Buttons, Michael Connors, Alex Cord, 
Bing Crosby, Bob Cummings, Van Heflin, Slim Pickens, Stefanie Powers 
and Keenan Wynn -- and one of the climactic scenes of the Stagecoach 


as it is being attacked by Indians. 

The following pages of ad mats do not show all of those 
available from National Screen Service, since there would be 
repetition. For example, teaser ads are available in one-column 
and two-column mat sizes, each one showing one of the ten stars. 
On the page marked "TEASER ADS" we are showing 2 one-column and 


2 two-column mats. You may order all ten of each size and portrait 
as you see fit. The mat numbers are listed with each star name. 


"STAGECOACH™ Order Blank 


To: NATIONAL SCREEN SERVICE 


(Fill in your local NSS branch address) 
Scene Mats, Nos. 
i... Col. Mats, Nos. 
2 Col. Mats, Nos. 
3 Col, Mats, Nos. 
4 Col. Mats, Nos. 


5 Col. Mats, Nos. 
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82 lines x 4 columns (328 lines) 
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104 lines x 5 columns (520 lines) 
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126 lines x 3 columns (378 lines) 
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126 lines x 2 columns (252 lines) 
2 columns x 9 inches 


These ads are a part 
of Special Ad Mat No. l 


Riding To Greatness Across 
2,000 Miles Of Flaming Frontier! 


Century-Fox presents 


A Martin Rackin Production 
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97 lines x 2 columns (194 lines) MAT—207 
2 columns x 7 inches 


The ads on this page plus MAT 207 
and MAT 204 are available ona 
special ad mat which also includes 
Scene Mat 2B. 
ORDER FROM 
NATIONAL SCREEN SERVICE 
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ONE of the ten who rode 


STAGECOACH 
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Red Buttons as 
Peacock 
The whiskey salesman 
in preacher's clothing. 
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47 lines x 1 column (47 lines) 


1 column x 3% inches 
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STAGECOACH 


From the gallery 


Ann-Margret 
as Dallas the Hostess... 

Run out of town—and headed for 
any place she could find men! 


72 lines x 2 columns (144 lines) MAT—210 


2 columns x 5% inches 


Shown here are three of the teaser ads which 


are available, Each ad presents one of the of great portraits by 

ten stars of STAGECOACH. There are 10 one- N neervaaco 

column ads and 10 two-column ads. You can Tiooslawell 
© 1966 


order any or all to suit your needs, In 
addition to those shown are: 


ONE- COLUMN: TWO COLUMN: 


MAT 111--Ann-Margret MAT 211--Red Buttons 


112--Bing Crosby 
113--Keenan Wynn 
114--Alex Cord 
115--Michael Connors 
117--Van Heflin 
118--Slim Pickens 
119*-Stefanie Powers 
120--Bob Cummings 


212--Bob Cummings 
213--Michael Connors 
215--Keenan Wynn 
216--Stefanie Powers 
217--Alex Cord 
218--Slim Pickens 
219--Van Heflin 


Eachs Eachs 
48 lines x 1 col, J2 lines x. 2 col, 
1 col, x 3 3/8 in. 2? ¢ois. x 5 1/6 in. 
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Special three-piece streamer, size 15 feet, $21.50 each. Deluxe Sectional 
Valance, $2.15 per running foot, minimum order, 10 feet. Usher's Badges, 

50 cents each. 9! x 12' Flags or Wall Banners, $80.00 single-faced or 
$145.00 double-faced. In U.S. order direction from National Screen Service. 
In Canada order from Consolidated Theatre Services, 120 Wellington St., W., 
Toronto, Ontario. All Satin Accessories are produced by the National Flag 
Display Co. ;,; 43 W, “2ist-st., Mew york, NN, .%% 


Copyright MCMLXVI Twentieth Century-Fox Film Corp. PRINTED IN U.S.A. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
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